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Your Research Proposal Title: 


Please briefly address the following items included in your Literature Review:
· Theories adopted for this research

The Hofstede’s (1984) cultural dimension theory will be used in this research to analyze the relationship between the individualism and collectivism in terms of high and low power distance. Moreover, the model of visual, political and humorous communication will also be used to show how political advertising can be used to convey a humorous effect. 






· Definitions of variables (key terms) included in hypotheses and/or research questions


Variables include political advertising, individualistic and collectivism cultures, and  low-power distance. 




· The rationale behind the hypothesized relationships between variables



The rationale of the hypothesized relationship between the political advertising and individualistic vs collectivism cultures is to understand how political advertising is influenced by the two cultures. It’s also going to help in identifying how the people from the two cultures are going to respond to the political advertising. 







· The hypotheses and/or research questions to be addressed






Hypothesis
H1: People in collectivistic cultures (China) are more likely to positively respond to the political advertising than those in individualistic culture (Belgium).
H2: People in high power distance (China) are more likely to positively respond to the political advertising than those in low power distance culture (The U.S.).
Research Question: 
[bookmark: _GoBack]RQ1: Are the political advertising more popular in individualistic cultures (United States) or collectivist (China) cultures? 
RQ2: As both counties have strong political powers, will there be any similarities between the two countries political advertisements?


